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How to plan your registration drive
Once you have decided on the length of your campaign – whether you run it over a week or a month - you will need to plan when and how to start creating buzz in your office. To help you get started, we have created several customizable documents for you to use to promote your registration drive. The table below lists the documents and a suggested campaign timeline for you to follow. The timeline suggested will work for a one week long campaign, but you can customize it to any length.  
	Timing
	Action
	Suggested Document

	7 days before your  launch day
	Create campaign page on beadonor.ca
	www.beadonor.ca 

	
	Print the digital posters, fill in the blanks and post  in common areas around your workplace


	Posters

	One – two days before launch
	Update your company’s Facebook page announcing your registration drive


	Facebook1

	
	Tweet to announce your registration drive


	Twitter1

	Day 1 - Launch day 
	Send Email #1 to  employees


	Email #1

	
	Update Facebook status to announce beginning of drive


	Facebook2

	
	Tweet launch of registration drive


	Twitter2

	
	Place link to campaign page on company website


	Beadonor.ca logo linked to campaign page url 

	Day 3
	Send Email #2 to company employees
	Email #2

	
	Facebook update on percentage of goal reached
	Facebook3

	
	Twitter update on campaign
	Twitter3

	Day 5 – Final day
	Send Email #3 to company employees


	Email #3

	
	Update Facebook status to reflect registration drive results
	Facebook4

	
	Tweet registration drive results


	 Twitter4

	2 days after the completion of your registration drive
	Consider completing and sending press release out to relevant industry media (perhaps challenge other industry members to participate).

Include a link to your campaign page
	Press release



	
	Place on your website following 

your registration drive day


	Online button
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